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“The past year has reaffirmed our belief that meaningful engagement is a powerful lever in driving change. This is not
solely limited to improving ESG outcomes, but to unlock long-term value in emerging markets. Every conversation,
every action point, and every vote we cast is rooted in a genuine partnership with our portfolio companies. I’'m proud

of the progress we’ve made to date, and even more excited about the road ahead.”

Greg Konieczny, Head of Global Emerging Market Equities, GIB Asset Management
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*GIB AM Emerging Markets Active Engagement Fund is a sub-fund of AFP UCITS ICAV
**Source: GIB AM Analysis , as at 29/12/2024
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Process

The GIB AM Emerging Market Active Engagement Fund’s investment objective is to achieve capital growth. The
strategy is underpinned by a two-pillar process, which firstly identifies undervalued businesses through its
fundamentally driven bottom-up approach, and secondly engages with all portfolio companies to generate additional
alpha from material ESG and operational improvements. This is reflected in a high-conviction, concentrated Fund
that is both style and benchmark agnostic, with a long-term focus to harness the power of compounding cashflows
and active ESG and operational improvements. The GIB AM Emerging Markets Active Engagement Fund is a global

Emerging Markets Equity Fund classified as SFDR Article 8.

I_ A two pillar investment approach—l
0 9 Engagement

A fundamental bottom-up process v
ESG & operational improvements

A detailed due diligence approach to Targeted engagement
public equities aims to generate additional alpha
High conviction, scalable Long Term Ownership Established Emerging
strategy Mind-set Markets team
A concentrated long term Value creation from the power >65 years’ combined EM
strategy with low turnover of compounding experience with proven track

record & clear alignment

The team believe that active engagement should remain the central driver of a business’s investment thesis and
return profile rather than an afterthought once something has gone wrong. As such the investment team craft
bespoke action plans for each company in the portfolio. These action plans address the most material issues to
unlock hidden value and drive greater market recognition of it.

As part of these bespoke action plans, the investment team recommend targeted initiatives designed to enhance
each company’s environmental and social performance. Progress is actively monitored with the goal of driving
meaningful change not only in sustainability metrics but also in other goals like operational efficiency. This approach
helps to reduce or mitigate environmental and social risks while minimising negative impact on stakeholders.
All recommended actions and interactions are carefully tracked to ensure consistent progress and measurable
improvements across every portfolio company.

! Regulation (EU) 2019/2088 of the European Parliament and of the Council of 27 November 2019 on sustainability-related disclosures in the
financial services sector.
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Portfolio exclusions

The Fund also excludes any company with above threshold revenue exposure to the following excluded activities:

Companies with more than 0% revenue exposure to the production of nuclear weapons,
nuclear warheads, whole nuclear missiles, and/or the manufacture and retail of civilian
firearms and ammunition. Companies with more than 5% revenue exposure to weapons
systems, components, and support systems and services.

Weapons

Tobacco, Adult Companies with more than 5% revenue exposure to adult entertainment, to manufactur-
Spi=lacilalna ol ing, distributing, retailing, licensing, and/or supplying alcoholic products, to gambling-relat-
Alcohol and ed business activities, and/or companies with more than 5% to tobacco-related business

Gambling activities.

Excludes all coal power generation and coal mining extraction companies that have a
threshold above 20% of revenue. Exclusion of companies with more than 0% revenue
exposure to the mining of thermal coal (including lignite, anthracite, and steam coal) and
its sales to external parties. Excludes all companies with annual thermal coal extraction of
70MT or more, and/or thermal coal power generation that accounts for more than 50% of
revenue.

Companies with more than 0% revenue exposure to conventional oil and gas, including Arc-
tic onshore/offshore, deep-water, shallow-water and other onshore/offshore.

Excludes all companies with more than 0% revenue exposure to shale gas production,
shale oil production, and/or oil sands extraction for a set of companies that own oil sands
reserves and disclose evidence of deriving revenue from oil sands extraction. Also excludes
any company with evidence of owning fossil fuel reserves used most likely for energy appli-
cations as determined by MSCI.

Oil & Gas

The Fund excludes companies with a recent ‘very severe controversies’ flag as defined as
an MSCI Red Flag, and companies with a ‘Fail’ for compliance with the United Nations Glob-
al Compact principles according to MSCI.

Controversy and
Global Norms

Case study: Pharmaceutical and personal care company?

The company is Mexico’s largest pharmaceutical company; it develops, sells, and markets a range of OTC and
personal care brand products. The firm’s competitive advantages stem from brand loyalty, an industry-leading
marketing team, and the breadth of its distribution system.

Investment case — An undervalued compounder business with multiple strategic growth opportunities and value
unlocking catalysts including:

1. Clear economic moats driven by marketing skills and the breadth of the distribution system
2. Capability to improve business profitability in the future
3. Discounted valuation versus peers despite strong profitability profile

As part of the company’s bespoke action plan, engagement has focused on capital efficiency, improving
governance and transparency, investor relations and the evolution of the sustainability story, which should drive
a deserved re-rating. This includes:

1. Working capital improvements

2. Non-core asset disposals

3. ESG KPI incorporation into management variable compensation matrix — accelerate integration of
sustainability metrics (stated two year timeline) into management variable compensation (pathway to 20%
contribution), and providing greater disclosure on contribution weightings

4. Net Zero plan — encourage the company to set long-term and interim SBTi approved Net Zero targets

5. Cancellation of all existing treasury shares

2GIB AM Analysis, as at 31/12/24
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Engagement framework

The investment team has developed a proprietary active engagement approach to guide companies towards
stronger ESG practices and improved financial performance. The goal is to enhance compounding power and reduce
cost of capital, increasing economic value added and justifying higher valuations.

Compounding Power Cost of Capital

INVESTOR RELATIONS

CAPITAL ALLOCATION & ESG ENGAGEMENT

Stock

= Earnings Growth & Returns to Shareholders + Multiple Expansion
Returns

A key pillar of the strategy’s engagement is dialogue with portfolio companies on topics related to sustainability. The
investment team believes that companies that can improve on their ESG standing and address their most relevant
and material sustainability risks will, eventually, benefit from reduced cost of capital and in return, higher valuation
multiples.

How the investment team partners with portfolio companies on sustainability

The team’s initial sustainability engagement is typically a 12-18 month process and will involve some of the following
steps depending on the company’s progress:

1. Accountability: Create a sustainability committee led by senior members of the Management team to drive the
process;

2. Materiality Matrix: Use a deep stakeholder analysis and survey in order to identify what the most relevant and
material ESG risk factors are;

3. Sustainability Strategy: Establish an ambitious long-term sustainability plan with a focus on four or five areas
identified in the Materiality Matrix analysis;

4. Management Alignment: Incorporate ESG/sustainability Key Performance Indicators (KPIs) into executive
compensation (initial weight should be no less than 10%; pathway to 30% contribution)

The investment team also provides the company with examples from a relevant peer group.
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12-18 month process

1 2 3

Materiality Sustainability Management

Matrix Strategy Alignment

o Present ESG engagement deck to o Introduce Sustainability Committee «  Modify management. Long-
company at Board level, or term incentives to include a

o Showcase prior experience in «  Appoint Board member responsible significant portion linked to
driving higher sustainable returns for sustainability long-term sustainability KPIs
through economic value added o Formulation of the long-term

= Encourage a ‘Sustainability sustainability strategy
Materiality Survey’ to be conducted «  Focus on key 4-5 material areas
amongst key stakeholders (aligned with UN SDG) previously

identified by ‘Materiality Matrix’*

o  Portfolio company creates a o Seeks to create ambitious long-term o Proper alignment of
‘Materiality Matrix’ 2 based on the ESG KPIs to shape incentivisation management incentives with
findings from their own internal and alignment key stakeholders
survey o  Communication to key stakeholders o Ownership mentality culture

and investors helps drive a
structurally lower Cost of Capital

This tailored approach is applied across all portfolio companies, enabling customised ESG targets that help to unlock
hidden value and support market recognition. The purpose of the engagement plan is to reduce the exposure to
the identified risk factors that might negatively impact the company’s operations, the environment or broader
stakeholders. For example reducing carbon emissions, increasing gender diversity, or introducing mechanisms that
may improve human capital engagement levels. By linking KPIs to executive incentives, the likelihood of delivering on
these sustainability goals is significantly increased.

Engagement case study: Chinese travel company?
Engagement topic: Long-term sustainability KPIs linked to remuneration

Engagement objective: The company has made notable strides in positioning itself as an emerging sustainability
champion within its industry. This has been achieved by establishing a Sustainability Committee, conducting
a materiality assessment, publishing a sustainability report and setting short -, medium-, and long-term
targets. The investment team engaged with the company to recommend the integration of these targets into
management variable compensation.

Engagement outcome: In June 2024 the Board of Directors reviewed and approved the ESG Committee’s
recommendations on Board compensation and sustainability-related issues, including the future ESG
management plan. The company’s remuneration policy now states that compensation for Board members shall
be linked to the sustainable development performance of the Group. It also states that annual or long-term
incentives are also based on sustainability indicators.

Next steps: These positive outcomes were disclosed in the company’s latest Sustainability Report, which was
published in January 2025.

3 GIB AM Analysis, as at 31/12/24
*Materiality matrix in this context refers to an organization’s significant economic, environmental and socialimpacts, or to issues that substantively
influence the assessments and the decisions of stakeholders.
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Carbon emissions and intensity

A fundamental pillar of the Fund’s sustainable engagement is to encourage companies to take a proactive approach
to managing their total emissions. The investment team advocates for transparency and accountability, ensuring
that companies are well positioned to succeed amid growing scrutiny from investors, regulators, and customers
alike.

The net zero framework outlined below helps guide companies and includes a series of steps for each organisation
to follow, depending on their level of progress. The investment team also provides companies with examples from a
relevant peer group.

Our net zero framework

Measurement & Disclosure Outcome
. Map out Source of energy and measure them Strategy and targets can be formulated once Source of energy have
. Measure and disclose Scope 1,2 & 3 emissions, covering the been mapped and measured
entire value chain and all greenhouse gases TCFD alignment ensures metrics are reported and tracked in a compa-
Implement the recommendations of the TCFD framework rable and consistent manner
TCFD alignment ensures that calculations are done using a transparent
and disclosed methodology
\
Strategy & Targets Outcome
Clear and quantified strategy to demonstrate how the Transition plan is integrated with the firm’s long-term business plan
company will achieve its climate targets Transition plan is subject to regular oversight from the Board and senior
Disclosure of action plan describing methods employed to management
achieve decarbonisation Achievability of the transition plan can be tested against multiple
- Verified long-term and interim Science-Based targets, climate scenarios
incorporating the idea of a company’s emission reduction
trajectory and aligning the trajectory with the 1.5C goal of
the Paris Agreement
Aim for absolute emission reduction, versus emission inten-
sity reduction or reduction versus ‘business as usual’
Disclosure of value chain strategy describing how the com-
pany can reduce emissions outside of its own operations
For high emitting sectors: Action plan to increase green rev-
enues without compromising traditional revenue streams
\/
Measurement & Disclosure Outcome
- Map out Source of energy and measure them Strategy and targets can be formulated once Source of energy have
- Measure and disclose Scope 1,2 & 3 emissions, covering the been mapped and measured
entire value chain and all greenhouse gases TCFD alignment ensures metrics are reported and tracked in a compa-
Implement the recommendations of the TCFD framework rable and consistent manner
TCFD alignment ensures that calculations are done using a transparent
and disclosed methodology
\ /

For illustrative purposes only

The investment process often results in an overweight towards asset-light companies in industries that tend to
have lower emission profiles, whilst avoiding those with a more intense carbon footprint such as Energy, Utilities,
and Materials. This can help to explain why the Scope 1 and 2 emissions intensity is considerably lower than that
of the benchmark. However, companies can still have an outsized carbon footprint via their global value chain. So,
whilst the Fund’s emissions may exceed those of the benchmark in certain categories, this provides fertile ground for
constructive engagement, and ultimately, investment outperformance.

Reputational and governance risk*

As explained earlier in this report, the portfolio excludes companies that are in breach of the UN Global Compact
(which refers to OECD Guidelines for Multinational Enterprises and UN Guiding Principles on Business and Human
Rights) through the exclusion policy.

GIB AM Emerging
Markets Active
Engagement Fund

MSCI Emerging Markets ;
Index Active
Very Severe
Controversy Exposure
(%)

UN Global Compact
Compliance Violation
(%)

4MSCIOne,as at 31/12/24
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The team assesses each company’s governance practices and will actively engage where enhancements can be
made. Topics assessed include, but are not limited to, Board structure, Board independence, personnel/relevant
experience, gender diversity, chair/management separation, committee independence, incentive structures, and
related party transactions.

2024 Engagement statistics®

Interactions represent the total number of meetings the team have had with investee companies during 2024:

Interaction type Count

Meeting 40
Call/presentation 37
Letter 26

Total 79

The team identifies and engages companies on specific Action Points as part of the bespoke engagement plan
developed for each portfolio company. As at 31/12/24, the team had identified and engaged on 251 engagement
Actions Points across companies held within the portfolio. These Action Points target an improvement in Disclosure
(17%), Governance (25%), Human Capital (4%), Strategic Capital Allocation (34%), and Sustainability (19%). They
include the Action Points that have been raised with each investee company since investment, including those that
are still pending, in progress, or have been successful. The purpose of raising each suggestion is to ultimately achieve
one of two things:

1. Augment the company’s ability to compound returns; or
2. Todrive a re-rating of the company’s valuation multiple

As a result, the Action Points seek an improvement in either the compounding power of the business (43%) or to
reduce the company’s market implied cost of capital (57%).

Engagement topics Compounding Power Vs. Cost of Capital

m Disclosure

= Governance
= Compounding Power

Human Capital Cost of Capital

= Strategic Capital Allocation

Sustainability

°® GIB AM Analysis, as at 31/12/24
% We do not track the numbers of emails
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If we examine the portfolio from a geographical perspective, Chinese and Indian companies dominate, with 62 and
43 Action Points respectively, by South Korea, Taiwan, and Brazilian companies with 37, 31, and 21 Action Points
respectively.

Engagement action points by geography

Brazil 21
=

China 62
India 43
B |hdonisia 12

Korea 37
Mexico 11
Poland 4

South Africa 9
Saudi Arabia 12
“ Taiwan 31

Vietnam 9

Engagement progress

Engagement progress Pending Success In progress

Disclosure

Governance

Human capital

Strategic capital
allocation

Sustainability
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Engagement case studies’

Company: South Korean Graphics Processing Unit (GPU) test socket manufacturer

Engagement topic: Reduce low-margin business activities, identify sustainability risks and set SBTi approved
Net zero targets

Engagement objective: The investment team engaged frequently with the company to address concerns that
were contributing to its derating in 2024. These were uncovered through calls with management and industry
experts, and included the company’s exposure to memory semiconductors, operational inefficiencies, and gov-
ernance practices. As a result, the company was urged to phase out its lower-margin memory semiconductor
business in favour of higher-margin logic-exposed operations. Recommendations were made to optimise its
large cash position and Selling, General and Administrative (SG&A) cost structure, alongside enhancing gov-
ernance, remuneration, and investor relations practices. To address sustainability, management was encour-
aged to conduct a materiality assessment and set SBTi-approved net-zero targets.

Engagement outcome: Following the engagement, the company confirmed initiatives to improve SG&A and
capital efficiency, governance structure, and disclosures. Plans were disclosed to phase out its memory busi-
ness while boosting short-term profitability.

Next steps: The team will continue to monitor Board nominations, value-up releases, and financial perfor-
mance to assess progress.

Company: Gym operator in Saudi Arabia

Engagement topic: Sustainability risk identification

Engagement objective: The investment team engaged with the company to implement sustainability initia-
tives, as it lagged global peers. Engagement focused on proposing a three-step sustainability framework, be-
ginning with a materiality survey to assess key ESG priorities among shareholders. Objectives were uncovered
through research on best practices among peers and the industry. Addressing these priorities was expected to
lower the company’s implied cost of capital, attract sustainability-focused investors, and diversify its share-
holder base.

Engagement outcome: As a result of the dialogue, the company initiated a materiality assessment to identify
and tackle critical ESG concerns, marking a significant milestone in its sustainability journey.

Next steps: The investment team continues to maintain an open dialogue with the investor relations team and
management to monitor the company’s advancements on its ESG journey.

7GIB AM Analysis, as at 31/12/24
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Escalating issues

By closely tracking company developments and maintaining regular dialogue with management, the team can
identify material issues early and determine the right course of action to drive meaningful change.

This direct engagement allows the team to assess whether management is addressing critical investor concerns in
a timely and effective manner. Material issues are selected based on their impact on long-term value creation, the
company’s position relative to market expectations, and peer practices. If management is slow or insufficient on an
important matter, a discussion is held to determine whether an escalation is necessary.

In the case that it is, the team formally sends a letter to the Board of Directors, and if needed, exercises voting rights
in line with the Fund’s objectives. Any letters sent to companies will present refined, actionable objectives directed
to the board, as well as articulate the view on why the issue is material to long-term value creation, including
comparative analysis with close peers where applicable.

Escalation case study®

Company: Manufacturer of image sensors and semiconductor products

Engagement topic: Board composition and sustainability target setting

Engagement objective: Engagement primarily focused on the implementation of improved governance prac-
tices, particularly relating to Board composition and an ESG committee to coordinate disclosure and target
setting. Other key Action Points included clear articulation of the automotive CIS strategy and a review of
the distribution business. Between Q4 2022 and Q2 2024, the team engaged with the company eight times
through calls and meetings, including an in-person trip to Shanghai.

Escalation: Following slow progress on engagement Action Points, the team escalated matters via a letter,
urging management to address key governance issues around Board independence. The team believed that the
company should have been uniquely incentivised to improve Board governance given its plan to list in Europe.
The extraordinary general meeting in October 2023 presented an ideal opportunity to raise these issues, given
it was the company’s last chance to ensure its corporate governance policies aligned with European standards.

Engagement outcome: The team decided to divest in Q2 2024, after no independent director candidates
were proposed at the company’s extraordinary general meeting, or at its subsequent annual general meeting

in 2024. In addition, there was disappointing progress on other Action Points.

Next steps: No further action taken.

8GIB AM Analysis, as at 31/12/24
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Proxy Voting®

The team exercises its shareholder voting rights at all meetings of investee companies. Each agenda of shareholders’
meetings and all proposed resolutions are carefully analysed and reviewed by the team. In the case of any concerns,
proposed meeting agendas are discussed with respective companies directly. The investment team votes with the
intention of creating long-term value for clients. This is achieved by supporting motions that are expected to either
lower the implied cost of capital for the company or increase the long-term compounding power of the business.
As a result, votes will be cast against both management and Glass Lewis if recommendations are not considered
supportive of long-term value creation. The team aims to vote on 100% of the portfolio’s holdings.

Meetings by region and GIB AM EMAE voting decision

MENA

Latin America & Caribbean

Europe m Voted
Canada & United States m Unvoted
m Mixed

Asia ex-Japan
m Take No Action

Africa

0 5 10 15 20 25 30 35

GIB AM EMAE Votes Vs Management Proposals

m For
m Against
Abstain

= 1 Year /Take No
Action / Unvoted

°GIB AM Analysis, as at 31/12/24
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AGM proposal topics and GIB AM EMAE voting decision

Board Related | m With Glass
Lewis
Audit/Financials ||INRNENEGEBEEE Against
Glass Lewis
Compensation || INENIGIINE
B Take No
Changes to Company Statutes [ Action
) m Unvoted
Capital Management |
other N EN/A
MaA 1 = Mixed
0 50 100 150 200 250

The number of resolutions proposed by shareholders is increasing around the world, particularly on environmental
and social issues, although they remain relatively uncommon in emerging markets.

Proxy voting case study?*°
Company: Chinese financial technology company
Vote Proposal: Approve investments in listed securities.
Vote Instruction: AGAINST
Consideration: This decision was driven by concerns that the proposal conflicted with the investment team’s
stated capital allocation priorities. This decision was reached after extensive research on the company’s
prospects, and had previously been communicated to the company. Additionally, the lack of adequate disclosure
regarding the rationale and strategy for these investments undermined transparency and investor confidence.
Outcome: Despite the team’s opposition, the resolution was passed, prompting a re-evaluation of the position.
Next steps: This outcome ultimately contributed to the decision to exit the holding. The investment team

remains committed to aligning investments with governance standards and capital allocation practices that
enhance shareholder value.

To view GIB Am’s proxy voting activity, please use the following link

Looking ahead to 2025, the team remain committed to continuously evaluating and enhancing the proprietary
active engagement approach. Engagement with investee companies continues to be an effective and efficient way
to drive change. The investment team will continue to build constructive partnerships with company management
teams to guide companies towards stronger ESG practices and improved financial performance.

Themes in focus: further insights and research from the team

1°GIB AM Analysis, as at 31/12/24
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For Professional Investors Only.

This report has been prepared by Gulf International
Bank (UK) Limited (“GIB (UK)”), trading as GIB Asset
Management. GIB (UK) is authorised by the Prudential
Regulation Authority (“PRA”) and regulated by the Financial
Conduct Authority and PRA. GIB (UK) is registered as an
Investment Adviser with the Securities and Exchange
Commission in the United States.

This report is not for distribution to retail clients and
is directed exclusively at GIB UK’s professional and
institutional clients.

This report contains information about the GIB AM
Emerging Markets Active Engagement Fund. A sub-fund
of AFP UCITS ICAV (“ICAV”), an openended umbrella Irish
collective asset-management vehicle with segregated
liability between sub-funds formed inlreland under the
Irish Collective Asset-management Vehicles Act 2015
and authorised by the Central Bank as a UCITS. The
management company of AFP UCITS ICAV is Amundi
Ireland Limited (“AIl”), 1 George’s Quay Plaza, George’s
Quay, Dublin 2, D02 V002, Ireland. AIL is authorised and
regulated by the Central Bank of Ireland.

The legal documents in respect of the ICAV and each of the
funds are available from www.gibam.com or directly from
GIB Asset Management - the Prospectus and supplements
in English, and the Key Information Document (PRIIPs
KID) in the local languages of each of the EU Countries of
Registration.

This material is for information purposes only, is not
a recommendation, financial analysis or advice, and
does not constitute a solicitation, invitation or offer to
purchase or sell the Funds in any jurisdiction where such
offer, solicitation or invitation would be unlawful. This
information is not for distribution and does not constitute
an offer to sell or the solicitation of any offer to buy any
securities or services in the United States or in any of
its territories or possessions subject to its jurisdiction to
or for the benefit for citizens or residents of the United
States of America or to any “U.S. Person” (as defined in
the prospectus of the Funds). The Funds have not been
registered in the United States under the Investment
Company Act of 1940 and units of the Funds are not
registered in the United States under the Securities Act
of 1933. Accordingly, this material is for distribution or to
be used solely in jurisdictions where it is permitted and to
persons who may receive it without breaching applicable
legal or regulatory requirements, or that would require the
registration of Amundi or its affiliates in these countries.

involves

Investment risk. Past performances and

simulations based on these, do not guarantee future
results, nor are they reliable indicators of futures
performances. All investors should seek professional
advice prior to any investment decision, in order to
determine the risks associated with the investment
and its suitability.

The information in this report is as at 31.12.2024,
except where otherwise stated. Observations and
views of GIB (UK) may change at any time without
notice. Information and opinions presented in this
document have been obtained or derived from
sources believed by GIB (UK) to be reliable, but GIB
(UK) makes no representation as to their accuracy or
completeness. GIB (UK) accepts no liability whatsoever,
whether direct or indirect, that may arise from the use
of information contained in this material or from any
decisions made based on this information. Moreover,
any investment or service to which this report relates
will not be made available by GIB to retailcustomers.
Nothing in this report constitutes investment, legal,
accounting or tax advice, or a representation that
any investment or strategy is suitable or appropriate
to individual circumstances, or otherwise constitutes
a personal recommendation to any specific investor
unless clearly stated.

This publication may not be copied or reproduced, in
whole or in part, or communicated to third parties
without the prior authorization of GIB AM.

GIB (UK), its affiliates and/or their employees may have
a position or holding, or other presentation interest
or effect transactions in any securities mentioned or
options thereon, or other investments related thereto
and from time to time may add to or dispose of such
investments.

This document is intended only for the person to
whom it is issued to by GIB (UK). It may not be
reproduced either in whole, or in part, without our
written permission. Supporting documentation for
any claims, comparisons, recommendations, statistics
or other technical data will be supplied upon request.
The registered address of GIB (UK) is First Floor, One
Curzon Street, W1J 5HD.

Contact

info@gibam.com
T: +44 (0) 20 7259 3456

Follow us: in




